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Introduction$

We asked illustrators, small presses, cartoonists, 
and makers to anonymously answer questions 
about the pop culture conventions and indie 
festivals they exhibited in during 2015. We asked 
for their opinions of the shows, and just as 
importantly, their gross sales (before expenses). 
This is the third year of the survey -- hooray! In 
2013, there were 47 participants. In 2014, 107 
participants. In 2015, there were 144. Cool!

We had two goals:
• To get a sense of what convention success 
looks like for indie creators in aggregate. 
• To get a sense of which shows are a better 
value to an independent artist in a crowded 
convention market, so we can make better 
decisions that won’t bankrupt us all. Yay!

We asked exhibitors about 32 shows. Some of 
the shows we asked about did not yield enough 
respondents to get their own data sets, so that 
could be the reason you don’t see one here. 
Our survey engine, Obsurvey, maxes out at 32 
convention questionnaires at the “Premium” 
level. So, we included the shows more people 
regularly exhibited, attended, and requested 
us to cover. We would be able to add some 
more regional indie festivals and pop cons 
if we upgrade to the more expensive “Gold” 
level. if you want to see more shows covered 
for 2016, consider making a small donation at 
devastatorpress.com/exhibitors2015. :-D   

2015’s results were often surprising in the 
right ways and unsurprising in the wrong ways. 
We hope you’ll find this year’s data fascinating. 
Onward!

2015 CONVENTION EXHIBITOR SURVEY results
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Overall Sales 2015

We used median averages 
for the survey, because 
the top sales numbers 
were often much higher 
than the majority of 
sales responses. 
a mean average would 
have provided a false 
representation of the 
“typical” convention 
selling experience. 

From 144 respondents

Per-Show Average 

 $1,000
Same as in 2014. Old boss 
(yourself), same as the new 
boss (still yourself). 

Comic Cons 

vs Indie Fests  
Almost identical to 2014, except 
both averages have gotten a 
little lower.

$1,369 

$600

Avg. Sales by Exhibitor type
We didn’t get nearly as many makers & 
designers answering as the other three 
categories, but still. wowza!

Avg. Sales by Experience
Worth Noting: The difference in sales 
by experience appears to be softening 
FROM PREVIOUS YEARS’ RESULTS. Huddle 
for warmth -- we’re all crammed onto 
this long tail together.

2015 CONVENTION EXHIBITOR SURVEY results
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Avg. Sales by Placement
The gap between tables and booths is 
widening. Is this a result of many pop 
culture conventions increasing the cost 
of 10x10 booths while expanding their 
artist alley and small press sections? 

Avg. Sales by Amount of Space
Notice that the difference between a 1/2 table 
and a full table is not that great in aggregate. 
If you’re exhibiting at a CAF without a lot to 
sell, YOu might think twice before paying double.

1/2 table

Full table

1 booth

2 booths2015 CONVENTION EXHIBITOR SURVEY results
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Avg. Sales by Genre
Note: Surveyees could only choose one genre this year, 
to eliminate confounders.

Action Adventure was the most populated answer. 
Autobio and Romance were low in both number of 
responses and sales, while Fan Art remains tops in a 
market where attendees are typically more inclined 
to celebrate mainstream media.  

2015 CONVENTION EXHIBITOR SURVEY results



page 6

HIGH SCORES
The high scores are much lower this year. This 
marks an overall decline in gross sales for the 
“superstar” outliers filling out the survey. 

2015 CONVENTION EXHIBITOR SURVEY results
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Average sales per show
Notice that after the 50th percentile, the gaps get 
much wider. Aiming higher than “average” looks like 
a frustrating goal. 

Show Type Percentile
The 50th percentile in an 
average indie festival is less 
than half the 50th percentile 
in an average comic con. Can 
we pay our rent in “vibes?”

Experience Percentile
You know what’s cool? A billion 
dollars. But you’d have to exhibit 
for a billion years.

2015 CONVENTION EXHIBITOR SURVEY results
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The Good 

- Sales are slightly up for artists, publishers, and 
makers compared to 2014!
- Average sales by placement and by amount of 
space are both up by a slim margin over 2014. 
- Two indie shows were in the High Scores! Congrats 
to those TCAF and SPX respondents.

Our Take on 2015

The Bad
- Cartoonists appear to be making less than other 
categories. It could be due to more reportage 
from cartoonists this year, but a 20% decrease is 
fairly worrisome.
- Tables are getting crushed. As more shows add 
tables to the floor to accommodate newcomers, 
we’re seeing their sales drop each year. If average 
gross sales continue to stagnate at $1000, moving 
up to a 10x10 booth (from $600 to $1000+) at a 
pop con might feel unattainable.

The ??
- Far more cartoonists filled out the survey than 
in 2014, which likely made our year-to-year results 
hold less true for small presses and illustrators. 
That said, Makers and Designers still appear to make 
about 3x more than Cartoonists on average.

Same Tip, 
Different 

Year
The sales gap between tables 
and booths is only getting 
wider. In 2013 and 2014, 
it was almost double. In 
2015, the average booth 

made 3.5 times more 
than the average 

table. Feeling  
the Bern?

 

2015 CONVENTION EXHIBITOR SURVEY results
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The Good 

“2015 was my best year yet.”

“I was pleased to learn that it pays to go to new 
shows in new regions, because you meet new fans 
who haven’t bought your products yet.” 

“A lot more interest in original work than in fan 
work this year.”

“I know comics has its problems but I’ve had such 
a positive experience since I started making comics 
and tabling.” 

YOur Take on 2015

The Bad
“This was a very disappointing year overall. After 
years of growth, we saw lower profits across many 
shows.”

“More cities are adding more shows, attendees are 
spreading purchases thinner.”

“I exhibited at 13+ shows this year (most of which 
I’ve been exhibiting at for 5+ years) and I still didn’t 
break even.”

“I don’t have a lot of faith in the large comic 
shows anymore.”

“It feels more difficult to make money in artist 
alley.” 

“Comics are pretty grim.”

2015 CONVENTION EXHIBITOR SURVEY results



page 10

Your Plans for 2016?

Many Respondents 
shared their 2016 
convention resolution. 
Some Highlights:

“Going to smaller shows with lower tabling costs in 
2016.”

“Doing smaller shows more often is where we see 
ourselves going in the future, and doing shows at 
comic book stores.”

“Doing smaller shows more often.”

“Stick to zine/comics/indie events not more literary/
poetry events.”

“Fewer shows.”

“I’ll be taking a step back in 2016 to actually make 
comics.”

“We’re looking to expand the kinds of shows we go 
to in 2016, not just the quantity. Hoping to interact 
with new people and new markets.”

“I want to add more shows, but so many of them 
are full at the show the previous year!” 

And a wish from one respondent:
“I would like to see more transparency in how 
some shows ‘curate’ their exhibitor lists.” ←Snap!

2015 CONVENTION EXHIBITOR SURVEY results
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Turn the page for more thrilling data!!!!

Conventions with  
more respondents  
in chronOlogical 

order

We had enough data to 
arrive at more detailed 
conclusions for these 

shows. The more responses 
a show gets, the stronger 

the data!

2015 CONVENTION EXHIBITOR SURVEY results
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Based on 28 responses

Costs: Artist Alley = $345 | Exhibitor Booth = $745 

Average Sales: $1,735

Sales by Placement
Artists Alley: $960
Exhibitors: $3,000

Overall Sales Were Up! 
Up: 63.6%
Down: 9.1%
Flat: 27.3%

Range
Lowest: $250
Highest: $11,080

Survey Says
Most respondents (two thirds) said sales 
were up, and we had a welcome bounce 
back from 2014’s $1500 average. This could 
be due to reported high attendee interest: 
“People seemed genuinely interested in 
talking to and buying books from comic 
artists.” However, folks are increasingly 
worried about how the ReedPop ownership 
will affect the culture of the show: “With 
ReedPop, I fear the convention will go from 
huge and still kind of fun and funky to 
huge and very corporate.” There were also 
continueD Grumblings that the split exhibitor 
floors “made it so that no returning friends/
collectors could find us,” while others 
thought it was “a blessing in disguise,” as 
shoppers “could take their time and breathe.”

UP Down Flat

COMPARED TO LAST YEAR

4.2report card

Organizatio
n

4.3
Atte

ndee 

Interest

4.3
Overall

Our take
2014 marked a big expansion year for ECCC that 
lead to an overall decrease in sales averages. In 
2015, it appears many adapted to find their place 
on ECCC’s infamously multi-level floor and saw 
increases. Since 2016 marks another expansion 
(an influx of ReedPop promotion and a 4th day), 
we can’t help but wonder how THat will affect 
average overall sales in 2016. Throw your hands 
up, ‘cause this roller coaster don’t stop!

Tips: Power yourself with Seattle’s two great 
breads: Crumpets and biscuits!  

EMERALD CITY COMICON 2015

ACCORDING TO SURVEY RESPONDENTS2015 CONVENTION EXHIBITOR SURVEY results
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Based on 11 responses
 
Costs:  
1/2 Table =$210-290  
Full Table =$310-490 

Average Sales: $434

Sales by Table space
1/2 table: $617
Full Table: $375 

Sales were Ok? 
Up: 50%
Down: 30%
Flat: 20%

Range
Lowest: $200
Highest: $2000

UP Down FlatUP Down Flat

COMPARED TO LAST YEAR

3.7report card

Organizatio
n

3.5
Atte

ndee 

Interest

3.6
Overall

Our take
This is the only show where the full table average 
was less than the 1/2 table average. weird! Even 
though half the respondents report up sales, 
an average sales figure of $434, along with the 
comments we received, suggests most people 
struggle just to make their table cost back. As 
we’ve said before, this sounds like a lovely show 
to attend and support your peers if you live in the 
NY area, but it’s hard to recommend paying that 
table fee.

Tip: We heard Michael Bloomberg might spring for 
a full table at MoCCA next year!

MOCCA 2015

ACCORDING TO SURVEY RESPONDENTS

Survey Says
MoCCA is a respected show, but respondents 
cite rising table costs, unmotivated 
attendees, and location as chief woes. The 
complaint that MoCCA tables are still “way 
too expensive for the average independent 
artist/cartoonist” continue year to year. 
Another said: “The new venue in Chelsea 
this year created a huge dip in attendance 
and sales.” The staff and volunteers were 
great, “but they can’t help you if the room’s 
overcrowded and no one’s buying.” 

2015 CONVENTION EXHIBITOR SURVEY results



page 14

Wondercon 2015
Based on 16 responses
 
Costs: Artist Alley = $200  | Small Press = $300  
WonderCon Table = $500-$700    
Exhibitor Booth = $1100-$1900 

Average Sales: $1,257

Sales by Placement
Artist Alley: $947
Small Press: $1,175
*There were not enough  
exhibitors with booths  
responding to break out  
WonderCon Tables or  
Exhibitor Booths for  
comparison. 

Overall Sales Stalled  
Up: 36.4%  
Down: 36.4%
Flat: 27.3%

Range
Lowest: $200
Highest: $5630

Survey Says
Sales are down compared to 2014: $1360 last 
year versus $1257 in 2015. Also, the up/down/
flat report is identical to 2014. Some blamed 
the crazy expansion of the floor and strange 
traffic flow: “There was a lot less traffic and 
interest on the floor, from our perspective. 
Next year, we’re downgrading.” Others 
thought things were basically fine: “Didn’t see 
a significant rise in profits, but I’ll continue to 
do the show.”

UP Down FlatUP Down Flat

COMPARED TO LAST YEAR

4.2report card

Organizatio
n

3.6
Atte

ndee 

Interest

3.9
Overall

Our take
Sales have been down or flat for over 70% of 
WonderCon survey respondents for two consecutive 
years -- that’s not something to ignore. Given the 
location swaps and yearly floor expansions, we are 
loathe to expect that WonderCon will stay flat at 
best, and unstable at worst. WonderCon’s (temporary) 
move to LA has a lot of exhibitors worried. but 
LA is already home to the most beloved, exalted 
convention on this survey, we typed with a straight 
face. Excelsior! 

Tip: Hoard a few quarts of Dippin Dots on Friday, then 
parse them out over the weekend.

ACCORDING TO SURVEY RESPONDENTS2015 CONVENTION EXHIBITOR SURVEY results
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Toronto Comic Arts Festival 2015
Based on 18 responses

Costs: 1/2 Table =$175 CAN; Full Table =$350 CAN 

average Sales Overall: $955
 
Sales by Table Space
1/2 Table: $425
Full Table: $2,700
 
Location
Upstairs: $600
Downstairs: $1300

Sales Were OK  
Up: 33%
Down: 16%
Flat: 50%

Range
Lowest: $133
Highest: $15,000
 

UP Down Flat

COMPARED TO LAST YEAR

4.7report card

Organizatio
n

4.5
Atte

ndee 

Interest

4.5
Overall

Our take
Surprise! TCAF is one of the best rated (second 
to SPX), and has the highest sales average of 
the indie fests. While it’s hard to get into the 
festival, it’s also hard for us to suppress our 
love for it. Recommend! 

Tip: Have a buddy take over the table so you can 
play the indie video games. Oculus Rift your way 
through TCAF!

Survey Says
In terms of overall sales and exhibitor 
satisfaction, TCAF still ranks as the best indie 
fest covered by this survey thus far. Respondents 
gushed: “TCAF is well organized, thoughtfully 
curated, and brings in an excited crowd ready 
to try new things.” However, there is a huge gap 
in sales between downstairs and upstairs tablers, 
which some did note: “Upstairs definitely seemed 
way sleepier compared to downstairs.” Perhaps 
more can be done to push attendees upstairs, 
aiding both traffic flow and sales.

ACCORDING TO SURVEY RESPONDENTS2015 CONVENTION EXHIBITOR SURVEY results
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Based on 16 responses 
 
Costs: Artist Alley = $229 +tax  | Exhibitor Booth = $599 +tax  

Average Sales: $1537
 
Sales by Placement
Artist Alley: $1,385
Exhibitor Booth: $2,546
 
Overall Sales Nearly  
Reversed (in a Bad Way)!  
Up: 30%
Down: 50%
Flat: 15%
 
Range
Lowest: $350
Highest: $12,000

 

Survey Says
Overall sales are down ($1,780 average 
in 2014). The comparison pie chart has 
flipped: Last year saw 58% report up sales, 
and this year 50% of PCC respondents 
reported down sales. One major culprit 
could be PCC’s decision to move all 
entertainment, celebrity, and cosplay 
attractions to a separate floor from the 
exhibitors: “In 2014 this was one of our 
best shows… 2015 was a shock, because 
it was a 180 on the vibe of the show.” 
Another said: “We saw our profits plunge, 
and exhibitor interest seemed very low.” 
Another added: “We saw a LOT of empty 
floor all weekend.” While a few saw no 
issue: “Best show of every year for me.” 

UP Down Flat

COMPARED TO LAST YEAR

3.5report card

Organizatio
n

3.2
Atte

ndee 

Interest

3.4
Overall

Phoenix Comicon 2015

ACCORDING TO SURVEY RESPONDENTS

Our take
Phoenix is an unusual case. We were bummed to 
see a usually fun convention turn into an unhappy 
grind for many. Though average gross sales took 
a dive this year, booth and table prices are still 
among the most competitive in the country. While 
the likelihood of some profit is higher than other 
pop culture cons, the likelihood of sales growth 
each year has diminished from 2014 to 2015. 

Tip: Visit the abandoned Phoenix Suns gym building 
only two blocks away! One of the squatters will 
give you a tour. 

2015 CONVENTION EXHIBITOR SURVEY results
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Based on 12 responses

Costs: Artist Alley = $225 | Exhibitor Booth = $700-$850 

Average Sales: $1,937

Overall Sales Were Good  
Up: 50%
Down: 20%
Flat: 30%

Range
Lowest: $600
Highest: $16,000
 

Survey Says
Overall average sales appear to 
be down from 2014. The reviews 
from exhibitors are mixed, from 
cheers like: “The spendiest crowd 
all year,” to woes like: “Their 
organization seems poorer every 
year,” to shrugs like: “We made 
a little more this year over 
last year, but not by much.” One 
complained that the Memorial 
Day weekend show ending on 
a Monday was a bad call: “No 
one came Monday. It felt like a 
preview night (which isn’t good 
for your last show day).”

UP Down Flat

COMPARED TO LAST YEAR

3.0report card

Organizatio
n

4.2
Atte

ndee 

Interest

3.7
Overall

Denver Comic Con 2015

Our take
Based on what we see here, DCC is literally a coin 
toss -- you might do great, or you might fail 
to earn your table back. While the convention 
has an enthusiastic crowd, perhaps it’s a crowd 
who is still learning how to be convention 
attendees. It’s also hard to load in and out of 
the convention center. DCC’s organization score 
is the lowest of all conventions covered by our 
survey thus far. We recommend talking to the 
organizers directly at every single turn about 
payment and placement, and leave an entire day on 
both ends for load-in and load-out.

Tips: Beer up. The average attendee will be shitfaced 
on local brews by time they find your table, so it’s 
only fair!

ACCORDING TO SURVEY RESPONDENTS2015 CONVENTION EXHIBITOR SURVEY results
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Based on 11 responses

Costs: Indie Island = Invite Only | Artist Alley: $300  
Exhibitor Booth = $700-$850

Average Sales: $400

Overall Sales  
Are... Good?  
Up: 66%
Down: 16%
Flat: 16%

Range
Lowest: $100
Highest: $1950
 

Survey Says
While average sales are only $400, most 
respondents report that sales are up. 
Attendee interest is a less-than-awesome 
3.5. so why do so many say they love this 
show? Organization is ranked among the 
highest in our survey -- likely because 
HeroesCon has been running since 1982 
with little tumult. A good host goes 
a long way! One said: “Another great 
networking convention, with TONS of 
creators, and the convention organizers 
throw a great party when it’s all wrapped 
up.” Another said: “Always a great time.” 
A few respondents did note that name 
recognition was key: “I think you have to 
hit a certain career milestone or have 
some mainstream heat to really move 
books, though.”

UP Down Flat

COMPARED TO LAST YEAR

4.8
report card

Organizatio
n

3.5
Atte

ndee 

Interest

4.1
Overall

heroescon 2015

Our take
Based on the stats and the anecdotes respondents 
provided, HeroesCon sounds like the perfect show 
for established professionals. If you’re an east 
coaster with a decent comics-related day job, this 
is a fun way to spend your weekend with fans and 
colleagues. If you’re a creator aiming to earn 
enough money selling original work to subsist as 
a small business, the cost might not be justified 
for you. Writing off a business trip to network? 
Fun! Can we come?

Tip: Be sure to take a photo of the Deadpool 
conga line -- it’s probably the only opportunity to 
see one in your lifetime. 

ACCORDING TO SURVEY RESPONDENTS2015 CONVENTION EXHIBITOR SURVEY results
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Based on 23 responses 
 
Costs: Artist Alley = $0 (juried)  | Small Press = $500  
Comic-Con Table = $1000 |  Exhibitor Booth = $2500-$5500   

Average Sales: $3250

Overall Sales  
Increases Have Slowed
Up: 47%
Down: 34%
Flat: 17.4%

Range
Lowest: $15
Highest: $20,000

 

Survey Says
The ceiling went down this year: 2014’s 
highest score was $90,000 -- this 
year it’s $20,000. While the amount 
of respondents reporting “Up” sales 
went down (47% up vs. 68% up in 2014), 
respondents comments on SDCC are same 
as ever, noting that “location really 
is everything,” and that networking is 
unparalleled. “For a big show, it’s always 
great to expose people to your artwork. 
I get more connections from SDCC than 
any other show.” Others who exhibited 
in Artist Alley felt it “needs a complete 
overhaul.” Some learned in 2015 that 
having an SDCC exclusive listed in the 
program “helped out a lot.”

UP Down Flat

COMPARED TO LAST YEAR

4.1
report card

Organizatio
n

3.2
Atte

ndee 

Interest

3.6
Overall

Our take
Attendee interest appears to be rated as 
lower each year (2013: 3.8, with 3.3 in 
2014), which parallels the growing concern 
that big brands spreading attractions 
outward into the city is causing attendees 
to spend less time on the floor. There’s 
no show like SDCC: there’s a lot of money 
on the floor, but there’s a lot more 
competition. Plus, it’s stressful and expensive 
to plan. If you’re on the waitlist, be 
grateful that it gives you time to hone your 
convention game at smaller shows. 

Tip: Be careful when staying in the Gaslamp. 
The clouds of Axe body spray cause non-
stop air quality advisories.  

San Diego Comic-con 2015

ACCORDING TO SURVEY RESPONDENTS2015 CONVENTION EXHIBITOR SURVEY results
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Based on 30 responses

Costs: 1/2 Table = $175 | Full Table = $350

Average Sales: $731

Average Sales by Table Space
1/2Table: $500
Full Table: $975

Sales Were Pretty Good  
Up: 52%
Down: 20%
Flat: 28%

Range
Lowest: $30
Highest: $12,000

 

Survey Says
The average overall sales have 
shot up from $300 in 2014 to $731 
in 2015. That’s good! However, 
the amount of folks reporting up 
sales has gone down from 69% to 
52%. Some blame the addition of 
new tablers: “My profits plummeted 
when they expanded.” None of this 
seems to topple the narrative of 
SPX as a summer camp for indie 
cartoonists and small presses, with 
“unbeatable community between 
exhibitors.” And the SPX attendees, 
who “are interested in trying new 
artists’ work,” score among the 
highest in the survey. 

UP Down Flat

COMPARED TO LAST YEAR

4.7
report card

Organizatio
n

4.7
Atte

ndee 

Interest

4.5
Overall

Our take
The rating scores are high, and sales 
do increase fairly proportionately when 
increasing from a 1/2 to a full table. 
However, the range (lowest was $30! betrays 
the gamble you make at spx. If you’re more 
interested in making back all of your costs 
(staying at the Marriott, drinking at the 
Marriott, inevitably ordering pizzas to the 
Marriott), than having a great time with 
hundreds of incredible artists, you might have 
trouble justifying the trip. We still consider 
this a bucket list show; but as the “confusing” 
lottery proves, it’s not for everyone.

Tip: Bring your grappling hook and tripwire 
to the opening reception, or you will fail to 
score a single appetizer! 

Small Press Expo 2015

ACCORDING TO SURVEY RESPONDENTS2015 CONVENTION EXHIBITOR SURVEY results
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Based on 11 responses

Costs: Artist Alley = $225 | Exhibitor Booth = $494-$595
 
Average Sales: $360
Dropped almost by half!

Overall Sales Are Blah  
Up: 44.2%
Down: 22.2%
Flat: 33.3%

Range
Lowest: $10
Highest: $1,880
 

Survey Says
Woof. Overall sales of $360 are 
the lowest yet for a pop culture 
convention. If you paid $500 for 
a booth, how could you possibly 
believe you would profit? Survey 
responses also are down for 
RCCC this year -- could it be that 
some have abandoned ship since 
2014? The prevailing comments 
remark on how “most people 
were not interested in purchasing 
comics, commissions or art.” This 
isn’t to disparage the organizers, 
necessarily: One respondent says, 
“It’s run very professionally. 
Portland’s just got a really 
exhausted buying public.”  

UP Down Flat

COMPARED TO LAST YEAR

4.3
report card

Organizatio
n

3.1
Atte

ndee 

Interest

3.6
Overall

Our take
With a short range in sales (the highest being 
under $2000), the opportunity to grow at 
RCCC appears low. It’s hard to change our 
mind about a show that does not seem to 
grow. Since the beginning, it has been a decent 
place for local creators just starting out and 
learning how to sell to a crowd. Maybe it will 
remain to be just that.

Tips: May we suggest planning a trip to eat 
your way through Portland instead? 

Rose City Comic Con 2015

ACCORDING TO SURVEY RESPONDENTS2015 CONVENTION EXHIBITOR SURVEY results
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Based on 18 responses

Costs: Artist Alley = $550-$650  | Small Press = $975  
Exhibitor Booth = $2300+  

Average Sales: $3250

Overall Sales Shot Up! 
Up: 78%
Down: 0%
Flat: 21.4%

Range
Lowest: $160
Highest: $24,000
 

Survey Says
The Most Improved Award for sales 
year-to-year might just might go to 
NYCC. The majority of respondents 
were from Artist Alley, so we didn’t 
get a full comparison for all types 
of placement. Artist Alley’s average 
of $2850 is among the strongest 
of 2015. One respondent declared 
it, “best Artist Alley experience in 
comics, hands down,” and that 
attendees “have great con etiquette 
in Artist Alley.” Others complain 
that ReedPop’s corporate approach 
to selling tables leaves much to be 
desired: “Application process is shaky 
at best. Communication is spotty and 
unclear.” 

UP Down Flat

COMPARED TO LAST YEAR

3.7
report card

Organizatio
n

4.4
Atte

ndee 

Interest

4.4
Overall

Our take
There was a lot of hype surrounding 
NYCC this year. The show is certainly 
a big deal -- it’s the only east coast 
equivalent to SDCC in terms of size, 
guests, and popularity. These survey 
results (average sales are up!) suggest 
that enthusiasm for the show is not just 
limited to articles about attendance 
numbers, but is also manifesting itself as 
cold hard cash spent in Artist Alley.

Tip: Crowds trapping you at the table? 
Train a falcon to carry messages and 
buy hot dogs for you

New York Comic Con 2015
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Based on 11 responses

Costs: Artist Alley = $250  | Small Press = $250   
Comikaze Table = $600-$850   |  Exhibitor Booth = $1000-$1800

Average Sales: $425

Overall Sales Were *YAWN*  
Up: 40%
Down: 40%
Flat: 20%

Range
Lowest: $15
Highest: $1200

 

Survey Says
Sales averages have gone down 
every year since 2013. Not a lot 
of positives were shared about Los 
Angeles’ Comikaze in 2015. Some 
blame the shifting floorplans and 
placement missteps: “every year, the 
floor changes significantly,” with 
another pointing out that “small 
press exhibitors were put in the back 
of Artist Alley with no signage.” 
Others blame “poor organization 
overall.” Respondents also noted 
that attendees were “not at all 
interested in buying art or comics,” 
and all they were looking for was 
“free stuff or celebrity autographs.”

UP Down Flat

COMPARED TO LAST YEAR

3.3
report card

Organizatio
n

3.2
Atte

ndee 

Interest

3.1
Overall

Our take
While sales appear to be slightly up by 
7% compared to 2014, the averages are 
pretty sad. 60% of respondents were 
either down or flat -- not good. And 
each year, the report card ratings get 
lower across the board. For a show 
whose organizers tout is “the best 
comic con,” we can’t help but wonder 
for whom?!

Tip: Comikaze notes, “Not happy with the 
con? Taking this free Gudetama lanyard 
is considered a binding NDA.”

Comikaze 2015
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Turn the page for more thrilling data!!!!

We got fewer responses 
than we needed for detailed 

judgements on these 
shows, so please have your 
industrial-strength grains 

of salt on hand.

Conventions with  
fewer respondents  

in chronilogical 
order

2015 CONVENTION EXHIBITOR SURVEY results
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Based on 7 responses
 

Costs: Artist Alley = $350  | Small Press = $700  
Exhibitor Booth = $1200-$1600+

Average Sales: $1509

Range
Lowest: $100
Highest: $3863

 

Survey Says
The majority of sales reported 
were from Artist Alley, which 
might be a good sign. However, 
one said that attendees “don’t 
really care much for artists and 
comics,” which is a weird problem 
for a Portland “comic con” to 
have. Our favorite and perhaps 
most telling comment? “This was 
a standard Wizard show.”

3.6
report card

Organizatio
n

2.4
Atte

ndee 

Interest

2.1
Overall

Our take
Overall sales are pretty 
high for any Portland-
based show, but the 
report card is sobering. 
Is it worth trying out 
if you live near PDX? 
Possibly. 

Wizard World Portland 2015
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Based on 6 responses 

Costs: 1/2 Table= $40  | Full Table = $80

Average Sales: $249

Range
Lowest: $85
Highest: $900

 

Survey Says
This is the first time we had 
enough responses to make a 
provisional stats board for LAZF. 
In general, people like the show 
and the culture: “LAZF is great 
overall.” However, because the 
show moves every year, most 
noted that “a consistent venue 
with reliable parking would help 
a lot.” One noted that 2015’s 
location was “difficult to reach 
and the second room was 
sparsely attended.” 

3.8
report card

Organizatio
n

3.7
Atte

ndee 

Interest

3.3
Overall

Our take
As LA dwellers, we love 
that LAZF exists. We 
imagine it’s hard to run a 
small zine-focused show 
in a city with rising rents 
on already unaffordable 
venues. Here’s hoping that 
LAZF can settle down and 
grow its zine family. If 
you’re in CA, it’s worth a 
drive to at least hang out 
and meet zinesters and 
discover new creators. 

LA Zine Fest 2015
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Based on 6 responses

Costs: Artist Alley = $225  |  Exhibitor Booth = $550-$725+

Average Sales: $950

Range
Lowest: $100
Highest: $6204

 

Survey Says
All respondents were in Artists 
Alley -- the only way to compare 
tables and booths will be for 
more Planet Comicon exhibitors 
to fill out this survey in 2016. 
Those who responded liked that 
“the artists were in the FRONT 
of the convention hall,” and 
thought that the attendees 
were “awesome.” However, one 
exhibitor said the show is run by 
“an exploitative suit” who asks 
artists to “work for free and 
doesn’t even offer to comp 
tables.” So consider yourself 
warned.

3.7
report card

Organizatio
n

4.0
Atte

ndee 

Interest

4.0
Overall

Our take
Average sales are pretty 
good and the report 
card scores are high. If 
you’re a midwesterner, 
it may be worth trying 
out a table in 2016. Nice 
work, Kansas City.

Planet Comicon 2015
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Based on 6 responses

Costs: Artist Alley = $425  | Small Press = $850   
Exhibitor Booth = $1500-$1900+

 Average Sales: $1901

Range
Lowest: $300
Highest: $9000 
 

Survey Says
Only one person deigned to 
write a comment on this show:  
“The show was split into two 
halls, which was not good for 
sales. The boost from people 
coming to see celebrities was 
taken out because all the celebs 
were in a separate hall from 
artist alley. For being the biggest 
Wizard show, it did not reflect in 
gross sales.” 

3.3
report card

Organizatio
n

2.5
Atte

ndee 

Interest

2.7
Overall

Our take
This Wizard World show is 
expensive. We don’t have 
enough data to make a 
solid call, but it is best 
of the WW conventions in 
our survey results, for 
what that’s worth.

Wizard World Chicago 2015

ACCORDING TO SURVEY RESPONDENTS

2015 CONVENTION EXHIBITOR SURVEY results



page 29

Based on 5 responses

Costs: Artist Alley = $200  | Small Press = $450    
Exhibitor Booth = $900+

Average Sales: $1700

Range
Lowest: $350
Highest: $5,824

 

Survey Says
One respondent lamented that 
SLCC’s notoriously high ticket 
prices might be exhausting its 
local clientele: “The attendees 
are getting tired of the same 
show every six months, and it 
shows.” They also noted that 
“organizers couldn’t care 
less about comics, artists, 
and creators.” However, of 
the attendees: “EVERYONE is so 
polite.”

3.8
report card

Organizatio
n

3.0
Atte

ndee 

Interest

3.0
Overall

Our take
With only 5 responses, it’s 
hard to know for sure 
whether the increase in 
sales and larger increase 
in report card scores is 
due to fewer responses, 
turnover in respondents 
(many of 2014’s 
respondents said they 
would not return), or 
honest improvements the 
organization is making.  

Salt Lake Comic COn 2015
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Based on 7 responses

Costs: Artist Alley = $250  |  Exhibitor Booth = $750-$850+

Average Sales: $1700

Range
Lowest: $15
Highest: $4,000
 
Overall Sales Were Great  
Up: 83.3%
Down: 0%
Flat: 16.7%

Survey Says
With the majority of respondents 
reporting up sales compared to 
2014, it seems like BCC is starting to 
catch up to its expansion to 3 days. 
However, one respondent said that 
sales flow “is very erratic, with 75% 
of sales on Saturday, and painful 
Friday and Sunday.” 

UP Down Flat

COMPARED TO LAST YEAR

3.5
report card

Organizatio
n

3.2
Atte

ndee 

Interest

3.5
Overall

Our take
Average sales are way up over 2014 
-- $300 vs. $1700. Those numbers are 
also better than Heroes Con, but we 
wonder if that would change had they 
shared the same number of respondents. 
Either way, it sounds like the show has 
improved. this might be a good comics-
oriented show for locals creators to 
try out. 

Baltimore Comicon 2015
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Based on 9 responses 

Costs: Artist Alley = $150-$250    
Exhibitor Booth = $1000-$4400

Average Sales: $400

Range
Lowest: $100
Highest: $1353

Overall Sales Were Bad
Up: 20%
Down: 60%
Flat: 20%

Survey Says
All but one respondent came from 
Artist Alley, so we can’t compare 
booths this year. Of the two 
comments we received, there was 
some mild good, but mostly negative 
feedback. While one says it’s a “really 
great fan show,” and the other gives 
LCC credit for “keeping the focus on 
comics,” both exhibitors definitely 
felt like it was a “hustle” to sell their 
work. Another sad statement: “The 
attendees are also some of the least 
sociable or hygienic I’ve ever worked 
with.”

UP Down Flat

COMPARED TO LAST YEAR

3.4
report card

Organizatio
n

3.0
Atte

ndee 

Interest

3.4
Overall

Our take
With a low growth rate (80% of 
exhibitors reported were down or flat 
compared to 2014) and low average 
sales, LBCC is starting to feel very similar 
to Rose City Comic Con. That said, the 
cost of a table could be a good deal 
for a So-Cal creator. It may be a nice 
place for fans to socialize, but based on 
these results, it’s not a place for out-
of-town creators to invest.

Long Beach Comic COn 2015
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Based on 5 responses 

Costs: Booth = $300

Average Sales: $600

Range
Lowest: $300
Highest: $850

 

Survey Says
There are fewer reports on APE 
this year and the sales definitely 
dropped from last year’s $975 
average gross. One respondent 
said, “traffic was very sparse,” 
but another commented that 
attendees “actually seemed 
interested to buy books.”

3.6
report card

Organizatio
n

3.2
Atte

ndee 

Interest

3.0
Overall

Our take
Well, the survey went from 15 
responses in 2014 to only 5 this year. 
The changing of management from 
CCI to SLG, and the move from San 
Francisco to San Jose were reasons 
some cited for dropping the expo. 
(Full disclosure: that includes us!) 
We’re not sure what this means for 
the future of APE, but here’s hoping 
Vado’s camp can do more to attract 
attention and foot traffic to a show 
that used to be a stronghold for the 
west coast indie scene. 

Alternative press expo 2015
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These are the shows exhibitors 
most enjoyed, on average. SPX 
overtook TCAF for the highest 
rating. Last year, the shows were 
flipped. Emerald City (2014: #8) 
and New York (2014: #10) leaped 
into this year’s Top 5, along with 
survey debut HeroesCon. 

These are the shows with the 
highest average sales. SDCC and 
NYCC were tied for #1 in 2015, 
with NYCC jumping from #3. The 
two juggernauts battle it out! 
Wizard Chicago debuted in our 
survey at #4, a strong ranking.

2015 Rankings

#1. (TIE!) San Diego Comic-Con & 
New York Comic Con

$3250

2. Denver Comic Con $1937

3. Wizard World Chicago $1901

4. Emerald City Comicon $1735

5. Salt Lake Comic Con $1700

6. Phoenix Comicon $1537

7. Wizard World Portland $1509

8. WonderCon $1257

9. Toronto Comic Arts Festival $955

10. (TIE!) Planet Comic Con & 
Baltimore Comic Con

$950

11.  Small Press Expo $731

12. Alternative Press Expo $600

13. MoCCA Fest $434

14. Comikaze Expo $425

15. (TIE!) HeroesCon & Long 
Beach Comic Con

$400

16. Rose City Comic Con $360

17. LA Zine Fest $249

by average sales

#1. Small press expo 4.63

2. Toronto Comic Arts Festival 4.57

3. Emerald City Comicon 4.27

4. New York City Comic Con 4.17

5. HeroesCon 4.13

6. (Tie!) Planet Comicon & 
Wondercon

3.90

7. Rose City Comic con 3.67

8. (tie!) denver comic con &  
San Diego Comic-con

3.63

9. (Tie!) La zine fest & mocca 3.60

10. baltimore comic con 3.40

11. phoenix comicon 3.37

12. (tie!) salt lake comic con 
& Long Beach Comic con & 

Alternative Press expo

3.27

13. Comikaze 3.20

14. wizard world chicago 2.83

15. wizard world portland 2.70

by average Ratings
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THE SUPER RANKING

A ranking that takes into 
account both average 
“profit” (gross sales 
minus table costs) and 
average report card 
ratings. Ways a show 
can increase their Super 
Ranking: improve average 
sales, lower table costs, 
and/or improve exhibitor 
ratings.

#1. TCAF

2. SPX

3. EMERALD CITY

4. DENVER

5. SDCC

6. LA ZINE FEST

7. NYCC

8. PHOENIX

9. BALTIMORE

10. PLANET COMICON

11. SALT LAKE CITY

12. MOCCA

13. APE

14. WONDERCON

15. WIZARDWORLD CHICAGO

16. WIZARDWORLD PORTLAND

17. HEROESCON

18. ROSE CITY

19. COMIKAZE

20. LBCC

There were major shake-ups 
in this year’s Super Rankings! 
TCAF remains #1, but thanks 
to greater reported sales, 
SPX climbed to #2 from #12 
in 2014. Other shows that 
made significant gains this 
year include Emerald City 
(2014: #6, 2015: #3), New 
York Comic Con (2014: #11, 
2015: #7) and Baltimore 
(2014: #16 - Last Place, 
2015: #9!). New entrant LA 
Zine Fest makes a strong 
debut at #6.

 
 
Phoenix Comicon tumbled 
from #2 in 2014 to #8. 
Other shows that decreased 
significantly include APE 
(2014: #4, in 2015: #13), 
WonderCon (2014: #8, in 
2015: #14) and Rose City 
(2014: #9, in 2015: #18). 
There were not enough 
responses to report on 
GeekGirlCon in 2015, which 
was a surprise #3 last year. 

Meanwhile...
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